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Background

A Synovate NZ conducted a research for New Zealand Federation Against
Copyright Theft (NZFACT) in March 2008 into how New Zealand youth feel

about 1 ssues revolving around movi e d
OriginalT See Original 6 campaign 1is
AThis research is to further investiga

movie file sharing & downloading has changed, as well as their attitudes to
paying for legal downloading

A To make the samples comparable, this research used the same GMI online
panel as the 2008 study

A 500 respondents aged 15-30 across the country were surveyed in August
2009 (vs. 503 in 2008)
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The sample is comparable between the two synovag)

Research reinvented

years, being less skewed to Auckland in 2009

2009 51%

= Male

Female

2008 51%

1 m  18-24 years

®  Auckland

*

Other North Island

21% 11% [ Christchurch

m  Other South Island

2008

>

Significantly higher than 2008 = GREEN
Significantly lower than 2008 = RED
Base: Total respondents 2009 (n=500) / 2008 (n=503)
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Understanding
Young KI wi s

Movie knowledge
Movie-watching devices
Movie-related activities




31% of respondents indicated they had a Synoan
6really goodd knasighe dge c
decrease from 34% in 2008

How much movie knowledge would you say you have?

2008 (n=503) 2009 (n=500)
I'm a movie None. 1% I'm a movie None, 1%
guru, 5% /[ ' guru, 4% [

Really good
on movie
genres, 27%

Really good
on movie
genres, 29%

The 2009 research shows that 4% of responde
27% have Oreally good©6 knowl-Hodmgesperts & 48¥hcsayihats

their movie knowledge is 6o0oko. Only 1% don¢
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Significantly more Kiwi youths use wireless O

synovate

Internet connections instead of dial-up at home

What type of internet connection do you normally use?

The usage of

Dial-up at home & broadband elsewhere = Broadband = Wireless wireless
. internet
2009 (n=500) | &% 69% N > Il connection
2008 (n=503) |["i4% 71% has increased
g . ..... . ........................................... e L e L e L L LR L EEEL L : dramatically,
3 Male (n=247) % 75% ity | irrespective of
: : Female (n=253) [/if 63% I s gender & age
| : | groups &
e o *15-17 years (n=39) % 74% ~ nearly
ﬁ 18-24 years (n=241) |6% 67% -l 3 nationwide.
“\ L 25-30 years (n=220) |/10% 1% Il ol @
| 8 Broadband still
: \. Auckland (n=189) |6% 70% Bl 3 ! | dominates the
? Wellington (n=59) 3% 75% @ internet
Other North Island (n=137) [742% 65% N 2 Il connection
/ Christchurch (n=59) 5% 73% usage.
S Other South Island (n=56) s i .
0%  20%  40%  60%  80%  100% Young women
are more likely
Significantly higher than 2008 = GREEN % of respondents

to use dial-up.

Significantly lower than 2008 = RED
Caution: * small base size
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NZ youth have / use a wide range of devices @,

synovate

to watch movies; there Is an increased usage
of newer devices

What devices do you use to watch movies?

2008 (n=503) 2009 (n=500) The 2009
research shows

= Don't have / use it Hardly ever to occasionally = More often than occasionally to every day

that the DVD
29% DVD player 31% player remains
30% Free-to-air TV e the king of

40% 0% media devices,

Laptop

22% Sky followed -by
= S — free-to-air TV.
62% Home theatre S m% More NZ youths
69% DVD recorder - st% use a laptop to

43% VHS player watch movies
78% Playstation 3 console S B% instead of a
80% Portable DVD player 2% desktop / PC.
76% XBOX/360 console S % Significantly

e g Blue-Ray player S e increased

Sky p-p-view  sa% usage of most

iPod / MP3 player (video) o sm devices

Vobile phone e I Bt
_— ok I regardless of

gender & age.

Significantly higher than 2008 = GREEN
Significantly lower than 2008 = RED 1-Hardlyever 2 3 4-Occasionally EECEEECEENYEN=YCA6EY
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It appears that young men adopt new
technologies more easily than young women

What devices do you use to watch movies? i 2009 reading by gender ®
Male (n=247) : g

Hardly ever to occasionally = More often than occasionally to every day

DVD player 33%

Female (n=253)
= Don't have / use it

30%

Young women

28% Free-to-air TV 38% are more likely
46% Laptop 45% to use DVD

45% 19% Sky 30% players to
53% Desktop / PC 33% [ 46% watch TV.
e 26w Home theatre 4% | 4w
24% DVD recorder 32% i
43% VHS player 50%
26% Playstation 3 console 34%
26% Portable DVD player 36% Higher usage
26% XBOX / 360 console 36% of most

74% 22% Blue-Ray player 32% devices

38% Sky p-p-view 43% amongst
40% iPod / MP3 player (video) 51% those aged 15-
48% Mobile phone 58% ]_'7 (although a
25% psp B 3 tiny group).

Significantly higher than overall 2009 = GREEN
Significantly lower than overall 2009 = RED 1-Hardlyever 2 3 4-Occasionally |EECEESI LY
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Watching movies on free-to-air TV remains Syman

Research reinvented

on top of the list of movie-related activities

How often do you do the following movie-related activities?

2008 (n=503) 2009 (n=500)

= Never Few times a year to once a month = Once a week to everyday The 2009
research shows

Watch movies - free-to-air TV 37% that young Kiwis

34%

33% Watch movies - SKY digital channels hire DVDs from
57% Hire DVD - rental premises 64% rgnt{il_ premises
. significantly less
41% Watch trailer - YouTube L 33%
frequently than
52% Watch trailer - official movie website last year
32% Watch movies - interet streamed
24% Download movies - file-sharing programmes Although they
86% Go to movies 594 Wa.tCh movie
. . trailers on
73% 18% Hire DVD - online rental store YouTube or
61% Purchase DVD movie - retail premises share movies
220 Share movies - USB device & friends with friends more
41% Share movies via burnt DVD - friends - 0% frequent |
83% 13% Download movies - website & pay 83% gOOd Ito ilee that
ownloaaing or
12% Share movies online - file-sharinge F1006/ : J
sharing movies
81% 14% § Watch movies - mobile phone via file-sharing
28% Purchase DVD movie - online retail outlet programmes
82% 13% § Purchase pirate DVD movies § 12% = hasnot

Significantly higher than 2008 = GREEN : _
Significantly lower than 2008 = RED 2-Few times a year 3-Once a month 4-Once aweek  5-2 or 3 times a week 6-Everyday
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Young men are more likely to go to the movies QO
- A . synova
or Uuse cohnhoeow 6 medi a meketmrfﬁwdo o

¢t

When

How often do you do the following movie-related activities? 1 2009 reading by gender

Go to movies

Download movies - file-sharing programmes
Watch trailer - YouTube

Watch trailer - official movie website
Purchase DVD movie - online retail outlet
Watch movies - internet streamed

Watch movies - mobile phone

Share movies online - file-sharing programmes
Hire DVD - online rental store

Purchase pirate DVD movies

Share movies - USB device & friends
Download movies - website & pay

Watch movies - SKY digital channels
Purchase DVD movie - retail premises

Hire DVD - rental premises

Share movies via burnt DVD - friends
Watch movies - free-to-air TV

m Male (n=247)

® Female (n=253)

0.0

1.0

2.0

3.0 4.0

compared to
2008, some
movie-related
activities via

more
traditional
channels have
decreased

amongst both
males &
females,
including hiring
/ purchasing
DVDs from
rental / retail
premises &
watching
movies on
SKY Digital
channels.

Mean score out of 6 1 1 (never) to 6 (everyday)
Note: Activities ranked by the differences between the two segments
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Consistent with the 2008 results, younger viewers O
are using online digital resources like YouTube &  synovate
Internet streaming more than the older peers

How often do you do the following movie-related activities? i 2009 reading by age

Watch movies - internet streamed

Watch trailer - YouTube

Watch trailer - official movie website

Download movies - file-sharing programmes
Share movies via burnt DVD - friends sharing

Watch movies - mobile phone programmes or

Share movies online - file-sharing programmes |—————— USB devices &

Those aged 25-
30 use
YouTube, share
movies via file-

Purchase DVD movie - retail premises download
Watch movies - free-to-air TV
Hire DVD - rental premises

movies from
paid websites

Go to movies more frequently

MasssssssssmsEmmnnn \./\./ .a..EéIHIEﬁIC;{/]IeIéI:léklvlall.g.&aluéﬁa.};h.éi.s ............................................................... » than in 2008’
with decreased

Purchase pirate DVD movies frequency of
Share movies - USB device & friends * 15-17 years (n=39) hiring DVDs

Hire DVD - online rental store = 18-24 years (n=241) | from rental
Purchase DVD movie - online retail outlet = 25-30 years (n=220) premises &

Download movies - website & pay watching movies
on SKY.

0.0 1.0 2.0 3.0 4.0
Caution: * small base size Mean score out of 6 T 1 (never) to 6 (everyday)

Note: Activities ranked by the differences between those age 15-17 and other two groups



http://images.google.co.nz/imgres?imgurl=http://www.statistics.gov.uk/focuson/youngpeople/images/FocusOnYoungPeople_Option2.jpg&imgrefurl=http://www.statistics.gov.uk/focuson/youngpeople/&usg=__MrtTsHaW1aOUOuA9sjGFJqUi6fs=&h=322&w=305&sz=104&hl=en&start=100&tbnid=lF-2QDxvR4dY9M:&tbnh=118&tbnw=112&prev=/images?q=young+people&gbv=2&ndsp=18&hl=en&sa=N&biw=1260&start=90

31% of respondents are engaged in some SWOV&Q
form of movie-downloading activity i higher =
than 29% in 2008

¢t

Both the 2008

When it comes to movies, which statement best reflects your behaviour?

Don't really have movie collection

Occasionally buy movies & collection isn't flash & 2009
= Regularly buy DVDs & collection is cool surveys show
R S e e M v H et Lo UL . that young
= Love movies & regularly download files & collection is cool : men are more

m Download & buy movies regularly & collection is extremely cool

0% 20% 40% 60% 80% 100%
% of respondents

likely to be
engaged in
movie-
downloading
activity than
women (37%
vS. 26% in
2009; 36% vs.
21% in 2008).

2008 (N=503) | 13% 32%

The 2009 research shows that 58% of respondents bought movies either occasionally or
regularly. Around 1 in 10 (9%) purchased movies but also downloaded regularly. 22% download

movies from public forums or friends. 11% of 2009 sample do not have a movie collection.

© Synovate 2009
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Dramatic increase in downloading movies free from O

synovate

websites, sharing via USB devices or streaming
through the internet over the last two years

How much did your movie-related activities change during the last 12 months?
= 2008 (n=503) = 2009 (n=500) Total increase/decrease

# movies watched free-to-air TV 12%

# movies downloaded free - websites 11%
# movies shared - USB devices 13%
9%

9%

# movies streamed through internet
# movies shared - burnt DVDs & friends

# movies watched SKY Digital 7%

# times went to movies -2%

# pirated DVD movies bought -1%

# movies shared online - file-sharing programmes -1%

# movies downloaded free - file-sharing programmes 3%

# DVDs hired - online rental stores 0%

# DVD movies bought - online retail outlets -5%

# DVDs hired - rental premises -2%

# DVD movies bought - retail premises -10%

-20% -10% 0% 10% 20%

Difference between % of respondents who said it increased
and % of those who said it decreased
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Increase in downloading movies free from websites,

sharing via USB devices or streaming through the
Internet amongst both young males and females

How much did your movie-related activities change during the last 12 months?
T 2009 reading by gender

®m Male (n=247) = Female (n=253)

# movies watched free-to-air TV =
# movies downloaded free - websites é g
# movies shared - USB devices 5 §
# movies streamed through internet fwi’ §
# movies shared - burnt DVDs & friends g %
# movies watched SKY Digital 1% S8
S £mes W10 MOVES e E .
# pirated DVD movies bought
........... #mowessharedonlmefllesharmgprogrammes |1%U
# movies downloaded free - file-sharing programmes S—— § %
# DVDs hired - online rental stores g % %
# DVD movies bought - online retail outlets % ;'i: g
# DVDs hired - rental premises 1% 0 1% é %
12% %

# DVD movies bought - retail premises

-30% -20% -10% 0% 10% 20% 30%

Difference between % of respondents who said it increased
and % of those who said it decreased

© Synovate 2009
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$t

2009 research
shows an
Increase in
downloading
movie via file
sharing

programs
amongst
young females

Young males
went to the
movies more
often in the
last 12 months
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All young Kiwis have increased activity of downloading
movies free from websites or streaming through the
Internet, particularly those aged 15-17

O

synovate

Research reinvented

How much did your movie-related activities change during the last 12 months?
T 2009 reading by age

*15-17 years (n=39) m 18-24 years (n=241) m 25-30 years (n=220)

# movies watched free-to-air TV =
# movies downloaded free - websites 33
# movies shared - USB devices S8 Youngest Kiwis
H — . .
: # movies streamed through internet 0 S indicate an
: a
: # movies shared - burnt DVDs & friends '3'3 < e;]/en str_ongher_
: # movies watched SKY Digital S e change In their
: i _ = movie-related
. 2 ey
SRR e T eteeeeesanens} activities
TSROSO oprtsehret bttt T SO . | during last
# movies shared online - file-sharing programmes o : year, with an
o . .
# movies downloaded free - file-sharing programmes = % INnCrease In
> . .
# DVDs hired - online rental stores 3e 8 sharing movies
S =2 . e
# DVD movies bought - online retail outlets 509 online via file
. . o2 sharing
# DVDs hired - rental premises =
, : . N programs
# DVD movies bought - retail premises @
-30% -20% -10% 0%  10% 20%  30%

Difference between % of respondents who said it increased

, , and % of those who said it decreased
Caution: * small base size

© Synovate 2009


http://images.google.co.nz/imgres?imgurl=http://www.statistics.gov.uk/focuson/youngpeople/images/FocusOnYoungPeople_Option2.jpg&imgrefurl=http://www.statistics.gov.uk/focuson/youngpeople/&usg=__MrtTsHaW1aOUOuA9sjGFJqUi6fs=&h=322&w=305&sz=104&hl=en&start=100&tbnid=lF-2QDxvR4dY9M:&tbnh=118&tbnw=112&prev=/images?q=young+people&gbv=2&ndsp=18&hl=en&sa=N&biw=1260&start=90

File sharing or
free downloading

What do young Kiwis
download?

What programmes / applications
do they use for downloading?

What 6s t heir et hi
downloading?




About 2 in 5 are engaged in downloading movies for ()
free, with a significant decrease in free downloading e e
for music, software & games

Have you ever downloaded any of the following for free when you knew it
was for sale at a legitimate online store?

2008 (n=503) 2009 (n=500)
= All the time m Quite a lot A few times Once or twice m  Never

2105 e Music (file-sharing sites, :14% N

forums)
20%  14% Lk

dominates free
downloading in
both surveys i
about a quarter
(23%) of the

Movies 12% 18% 60%

9% 25%

27% 13%

Software -=

respondents in
the 2009
survey are
highly active
where music
downloading is
concerned (vs.
31% in 2008).

TV shows %10% 14% 69%

11% 10% &% 7%

Music videos (file-sharing

18% 13% .
sites)

-'% 8% 14%

Games i8% 17%

ol

21%  14%

80% 8% 8% i e-Books i6%10% 81%

! _

Significantly higher than 2008 = GREEN
Significantly lower than 2008 = RED
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